
Fairtrade Motion

Background

“Fairtrade is a strategy for poverty alleviation and sustainable development. Its purpose is to create opportunities for producers and workers who have been economically disadvantaged or marginalized by the conventional trading system. If fair access to markets under better trade conditions would help them to overcome barriers to development, they can join Fairtrade.”

Fairtrade is a tool for development that ensures disadvantaged farmers and workers in developing countries get a better deal through the use of the international FAIRTRADE Mark.

Fairtrade Labelling was created in the Netherlands in the late 1980s. The Max Havelaar Foundation launched the first Fairtrade consumer guarantee label in 1988 on coffee sourced from Mexico. Here in the UK, the Fairtrade Foundation was established in 1992, with the first products to carry the FAIRTRADE Mark launched in 1994

Ref: The Fairtrade Foundation (www.fairtrade.org.uk)

Proposal

The college has endeavoured to implement the Fairtrade criteria for the past few years and a significant amount of work was done in preparing the paperwork for the certification of Fairtrade status. Unfortunately due to change in E&E reps the application wasn’t filed. 

The college believes that the issue of Fairtrade certification is an important one and should be dealt with immediate concern and this proposal is a step towards that.

This MCR resolves:

1. To support the implementation of policies that fulfil the five Fairtrade college criteria (attached below).

2. To mandate the Ethics & Environment Officer to represent the MCR on a St. Johns Fairtrade steering group that shall also consist of the following proposed members:

i. Domestic Secretary

ii. Catering Officer

iii. JCR E&E Officer

3. To review current Fairtrade provision in all catering outlets in college.

4. To ensure that a Fairtrade alternative is available wherever a product is:

i. already stocked in non-Fairtrade form and 

ii. currently available in Fairtrade form.

5. To provide Fairtrade products at all MCR events and meetings where non-Fairtrade alternatives are already served.

6. To provide information to the MCR members about the benefits of Fairtrade (e.g. by displaying promotional materials in the MCR).

Most of these criteria have already been met with in part or in whole. The buttery and the bar both stock a variety of Fairtrade certified products and several committees and meetings also use the same (e.g. the choir).  

Hence ratification of this proposal shall provide the MCR as well as the college with an official framework on which to base all future activities and to increase its focus of purchase of Fairtrade certified products.

Proposed by: Navneet A Vasistha


Seconded by: David Townsend
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The five goals

he five.

To become a Fairtrade University or College

1. The Student Union (or equivalent) and the university or college authorities both create a
Fairtrade policy incorporating these five goals.

2. Fairtrade foods are made available for sale in all campus shops. Fairtrade foods are used in all
caféshrestaurants/bars on campus. Where this is not possible, there is a commitment to begin to
use Fairtrade foods in these establishments as soon as it becomes possible to do so.

3. Fairtrade foods (for example, coffee and tea) are served at all meetings hosted by the university
or college and the Student Union (or equivalent), and are served in all university or college and
Student Union management offices.

4. There is a commitment to campaign for increased Fairtrade consumption on campus.

5. AFairtrade Steering Group is established,

Individual colleges at collegiate universities can gain Fairtrade status — Download the guidelines
(PDF).




